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論文摘要： 

本研究視「網際網路」為適用於聽障族群的擴大性及替代性溝通，先

就聾文化、輔具及器物使用、網際網路使用等議題進行文獻探討，再以 

ZMET 隱喻抽取技術，研究聽障族群使用網際網路公開發表以表達自我之

心智模型，為國內首度將 ZMET 用於醫療領域之研究。 

研究結果指出，臨床人員應協助聽障個案發展自我認同的歸屬，設計

能提供純潔乾淨與溫柔體貼之感受的輔具，並能使個案在配戴或使用時得

以發揮其個人風格與特質，且不對其原本的生活習慣加上額外限制，還要

帶有預防性的措施，如此方能滿足聽障族群對於歸屬、幸福快樂、希望、

美、安詳舒適等五大需求，而使聽障個案願意接納及採用 AAC。 

關鍵字：ZMET 隱喻抽取技術、心智模型、共識地圖、聽障族群、網際網

路、公開發表、擴大性與替代性溝通 (AAC)、輔具 
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ABSTRACT 

This research treats Internet as a kind of augmentative and 

alternative communication (AAC) applicable to the hearing disorders 

population. The researcher first reviewed articles about Deaf culture, 

assistive technologies (AT) as well as utilities using, and the use of 

Internet. This research then targets on hearing disorders population, 

constructing their mental model for self-expression by Internet 

publication using Zaltman Metaphor Elicitation Technique (ZMET). 

This research is also the first one using ZMET in the medical field in 

Taiwan. 

The result indicates that clinicians should help hearing disordered 

cases develop their self-identity, and design AAC which carries clean, 

clear, and tender experience as well as allows the users to express 

personal styles and characteristics. The ideal AAC does not put 

additional limitation on cases' original life style, and should feature 

preventability. By achieving this, clinicians may fulfill the needs of 

identity, happiness, hope, beauty, and comforts of hearing disorders 

population, and make them accept and use AAC. 

Keywords: Zaltman Metaphor Elicitation Technique (ZMET), Mental Model, 

Consensus Map, Hearing Disorders Population, Internet 

Publication, Augmentative and Alternative Communication 

(AAC), Assistive Technology (AT) 
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